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2020-2021 


IN WINTER 2019, TRADITIONAL HOME WILL RELEASE ITS FIRST NEWSSTAND ONLY EDITION AND WILL BE PUBLISHED QUARTERLY 
MOVING FORWARD. TRADITIONAL HOME INSPIRES AFFLUENT, DESIGN LOVERS TO REINTERPRET CLASSIC ELEGANCE IN 
THOROUGHLY CONTEMPORARY, INDIVIDUAL WAYS. HOME IS WHERE THE STORY UNFOLDS AND TRADITIONAL HOME IS THE GUIDE 
FOR REALIZING CONSUMERS VISIONS AND PERSONAL STYLE. 





























THEME ISSUE CLOSE ON SALE SPECIAL EDITIONS ARE A GREAT 
PRODUCT FOR ADVERTISERS 

FALL 2020 

New Classic Style 6/2/20 7/31/20 

WINTER 2020 Premium reader: higher HHI, more affluent retail buyer 

TBD 9/1/20 10/30/20 spends more and shops more frequently 

SERING AE 12/1/20 1/29/21 Greater product utility—timeless, collectible, 
informative— means deeper engagement and longer 

SUMMER 2021 F rote! 

TBD 3/9/21 5/7/21 shelf life means longer lasting impact 

Each issue will be on sale for Superior Ad Environment: high quality paper stock 

approximately 3 months. and cover stock 

ADVERTISING RATES (NET)* COVERS MATERIALS 

Distribution: 350,000 2nd cover $21,500 Submit PDF/X-1a files via Meredith Ad Express: 

3rd cover $20,700 MEREDITH.SENDMYAD.COM 
SPECS 4th cover $25,000 
8 x 10.875 4-color page $17,500 








NEWSSTAND PRICE* 
$12.99 











For more information contact Brand Homes Director Nicole Hendrick at Nicole. Hendrick@meredith.com. 


All editorial subject to change. 


*Newsstand price and distribution subject to change. 


TRADITIONAL HOME. 


CLASSIC TASTE. MODERN LIFE. 


